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About the Conference (IRPSS. 2026)

The International Conference on Innovative Research Practices in Social Sciences serves
as a dynamic platform for scholars, researchers, and practitioners to engage with emerging
methodologies, interdisciplinary approaches, and transformative ideas shaping contemporary
social science inquiry. The conference emphasizes methodological innovation—ranging from
advanced quantitative techniques and computational social science to qualitative, participatory, and
mixed-methods frameworks—aimed at addressing complex societal challenges. It fosters critical
dialogue on issues such as inequality, governance, development, conflict, and well-being, while
encouraging the integration of technology, data analytics, and ethical considerations into research
design. By bringing together diverse academic perspectives and global experiences, the conference
promotes collaboration, knowledge exchange, and the advancement of rigorous, policy-relevant,

and socially impactful research practices.
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Strategic Assessment of Equated Monthly Instalments (EMI) on Urbap
Consumption Patterns of Millennials and Gen Z: A SWOT-TOWS Approach

Pritha Ghosh!, Rabin Mazumder?
1. University of Engineering & Management, Kolkata, West Bengal, India
2. Institute of Engineering & Management, Ashram Campus; University of Engineering &
Management, Kolkata, India

The popularity of Equated Monthly Installments (EMIs) influences urban Millennials and Generation
Z by promoting purchasing activities; however, it also elicits concerns regarding financial stability,
accumulation of debt, and potentially hazardous spending behaviors. Employing a SWOT-TOWS
framework, this research investigates how EMIs shape their expenditure pattemns. Researchers
conducted interviews with twenty-five participants, analyzed their responses, and developed
matrices to extract strategic insights. The findings indicate that EMIs exert a considerable impact
on consumption behaviors, underscoring the necessity for enhanced financial literacy, responsible
lending practices, and the adoption of digital payment methods to mitigate associated risks.

Keywords: EMIs (Equated Monthly Installments), Millennials, Generation Z, SWOT analysis
(Strengths, Weaknesses, Opportunities, Threats), Internal Factor Evaluation Matrix (IFEM), External
Factor Evaluation Matrix (EFEM), TOWS matrix (Threats, Opportunities, Weaknesses, Strengths

A Bibliometric Analysis of the Technology Acceptance Model (TAM) in Augmented
Reality Adoption in the Online Fashion Sector

Shweta Kishore', Joysri Datta', Soumik Gango.padhyayl

1. Institute of Engineering & Management ( University of Engineering and Management, Kolkata),
India '

Technology plays a significant role in shaping consumer preferences, particularly in the online
market. Numerous emerging technologies have significantly transformed the online retail
environment, particularly in the fashion sector. It helps by improving customer involvement,
increasing operational efficiency, and providing more individualized experiences. Augmented reality
(AR) is a technology that allows digital elements to be superimposed on the actual world. The
augmented reality experience allows one to see a composite view of digital and physical or.real-
world, elements. A popular methodology for determining whether users will accept or re"ect new
technology is the technology acceptance model. AR is playing a great role i shaping the cg)nsum c
behaviour and it is important to understand that how this technology is accepted among them Fe

the examination and evaluation of enormous amounts of scientific data, bibliometric anal sis' -
popular and efficient method. To enhance our conceptual understanding, this study aims to Zondlj::
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bibliometric analysis to explore the research done on AR-based styling and recommendation
tools on consumer behaviour. The study also includes technology acceptance model. The study
used scopus database to conduct bibliometric analysis. In this process, 110 articles and research
papers were reviewed, published during the period 0f 2014-2025. R-software and VOSviewer were
used to do the bibliometric analysis for the study.

Keywords: Augmented Reality, Online Retail, Consumer Behaviour, Technology Acceptance
Model, Bibliometric Analysis,

The Role of Engagement Metrics in Consumer Buying Behavior through
Micro-Influencers

Dhanshree Borawake!, Kavita Kamath?
J. MKSSS s Smt. Hiraben Nanavati Institute of Management and Research for Women,
2. RMD Sinhgad School of Management Studies, Warje, Pune

The digital marketing landscape in India has witnessed a paradigm shift, moving away from colebrity
endorsements towards the more authentic and relatable appeal of micro-influoncers, This research
paper delves into the pivotal role played by engagement metrics—such as likes, comments, shares,
and saves- - in shaping consumer buying behavior, specifically within the geographical context of
Pune City, Maharashtra, As social media platforms like Instagram and YouTube become integtal
to the daily lives of the urban youth in Pune, understanding the quantitative impact of’ these
enyagement metrics become crucial for marketers and brandy. The study udopts w quantitative
research methodology, ulilizing s structured questionnaire administered to a randomized sample
of 353 respondents from Pune, 'The primary objective I to analyzo how visible engugement
metrics influence the trust and purchase Intentions of consumers, Through a rigorous analysis
of literature ranging from 2010 (o 2025, the paper estublishos u thoorstical frumowork linking
high engagement rates with perceived crodibllity, Tho dutu analysin, porformed uning troquoncy
distribution and interpretation of Likert scalo statomonts, revenls  signifioant corrolation betweon
the quality of engagement (comments and sharew) and the docislon=making process ol consumeors,
It in observed that consumers In Pune are more likely to purchane products recommendod by
micro-influencers who display conslstent and organie ongagement, tuther than those with meroly
high follower counts, The findings suggonts that trust nets wx & mediating varlable botween
ehgagement metries and purchane Intentlon, The paper concludon with Implications for brands tu‘
focus on "engagement-Hrst strateglon and provides a seopo for fturo revonreh v the domain ol

nano-influencers and regional content,

Keywords: Micro-influencers, Ingagemont Mettier, Consumer Buylng Behavion, Pune,
Media Marketing, Purchase Intention,
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