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INNOVATION, ENTREPRENEURSHIP & MARKET SPACE (SC-x )

The Impact of AI Driven Personalization on Consumer Behaviou,.-
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In the present digital era, society is increasingly shaped by advancemenf in go;
intelligence, robotics, education and the global economy. T.he rapid expanstCe, te%o
Intelligence (AI) has significantly influenced various industries, particu]aﬂy :°f Aﬂiﬁk@
sector. By analysing large volumes of consumer data through Al-drivep toolg ) C-cqp

learning algorithms, predictive analytics and recommendation systems, e-co

is enables businesses to provide personalised shopping experienceg and tajj,. g,
Tecommendations to individyal consumers. Personalization has émerged as ope of the “d Prog
applications of Al in e-commerge, By examining customer data ang online interactjop,

usinesses in designing customised content, targeted promotiona] offers ang Teloyar, . Sy
Suggestions that align with specific interests. Such approaches enhance cyg
HCrease engagement Jevels and improve conversion rates, F urtherm
Virtual assistants contribute to efficient customer service and ap 1mp
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