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The rapid expansion of digital platforms has significantly transformed the w
promoted and consumed among (?en Z investors. As a digitally natjy genay n
exposed to intense digital financial market through social media, mobi]eeratl M, Gep ;.
applications, influencer driven content apd targeted advertisemen;. While stoc tray, iy
increased investment participation, also risen concerns regarding influence Suo:h digity) eng U
risk assessment, and perception of financial cost. This study aims ¢, - ON inyegy, o
digital and gamified financial marketing shapes Gen Z investor’s conﬁr:me h0_w the im“ﬁd.eﬂCE
create fake perception towards perceived financial cost (PFC) po tetigl} el;ce risk assesens“}u,-
over-confident risk evaluation. The study attempts to perform Systematic I),( €ading (, dis:ne"‘ I
to synthesize academic evidences on financial marketing, behavioura] terature R, - 4,
technologies, demographics and behavioural character of young reta
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11;1 ?ﬁ:ce’ captlll'ing :;\: (SLR‘
interaction between digital marketing intensity, gamification and be:haviour;‘:lS tors. By capmri';ﬂl%
to a deeper understanding of Gen Z investment behaviour in emerging ﬁnPatt.ems, itcmmﬁlhe
a, managerial and policy level, the findings aim at providing relevan; data aandcml €cosys m‘m“
for financial institutions, PFC, digital marketers and regulators to liising n statgmenti Iy
centric digital financial marketing practice. responsible, cugmm;
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